
Fast Forward
Your Marketing Strategy with Video

https://embed.vidyard.com/share/2cqYCZcwJTRX3bQPhv97Sq?custom_id=cAbzZqMtRYPGJBbv62zwGV


Tyler Lessard
VP Marketing, Vidyard
@TylerLessard



of all Internet traffic is 
now streaming video 

content. This number is 
expected to rise to 82% 

by 2022.

video views happen every day on 
Facebook and SnapChat alone. 

Another 1 billion hours of video are 
watched every day on YouTube.

75% 20 Billion

- Cisco, 2018

Facebook reported that 
audiences gaze 5x longer
at video content in their 
feed compared to static 

content.

5x

- Facebook, 2018

People are choosing to engage with video: it’s now an expected medium. 
Our love of video doesn’t stop when we enter the workplace...

People love video.

https://youtube.googleblog.com/2017/02/you-know-whats-cool-billion-hours.html


of customers report that 
video makes them more 
confident when making 

buying decisions. 

of marketers report that video is 
the most effective content type for 

converting potential buyers.

82% report they plan to increase 
their investments in video year-

over-year.

90% 70%
Top teams see 3x higher
engagement when using 
video for sales outreach.

On average, email 
response rates increase by 

26%.

3x

Video helps marketing and sales teams connect with more 
buyers.

But is it just a fad?  WHY exactly is video so effective? 

Video works for business.



The 4 E’s of video.

1. Engaging: We’re hardwired to engage in storytelling 

2. Emotional: Opportunity to invoke emotional responses

3. Educational: Most people self-identify as visual learners

4. Empathetic: Powerful way to develop trust and human empathy

https://embed.vidyard.com/share/2cqYCZcwJTRX3bQPhv97Sq?custom_id=cAbzZqMtRYPGJBbv62zwGV











But… but… but…

• Video is too expensive and too difficult produce

• Video is just for advertising and YouTube

• It’s too difficult to drive direct conversions from videos

• My primary marketing and sales tools don’t support video

It’s time to change our perception of video and the role it can play!

https://embed.vidyard.com/share/2cqYCZcwJTRX3bQPhv97Sq?custom_id=cAbzZqMtRYPGJBbv62zwGV








Using video for a big impact.

• Website

• Social & Inbound

• Emails and Nurtures

• Outbound Campaigns

• Sales Effectiveness
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Using video for a big impact.

• Website: Explainers, product demos, 
customer stories, facility tours, etc.

• Social + Inbound: Interviews, POVs, 
customer stories, educational series

• Emails and Nurtures: On-demand 
webinars, educational videos, etc.

• Outbound Campaigns: Engage audience in 
storytelling then drive to main CTA

• Sales Effectiveness: Demonstrations, 
follow-up on new leads, FAQs

www.vidyard.com/GoVideo

http://www.vidyard.com/


Beyond the Video:
In-video calls-to-action for conversion.

Post-Roll CTA Button Asset Download

Choose Your Own Path Pre-Roll Form



Beyond the Video:
Video and viewer analytics.

Who?  What?  How Long?



“Job Order Contracting 101” gated video series
By taking a thoughtful approach to the 
content, analytics and promotion, we 
turned an educational video series into 
more than $20M in pipeline in less 
than 6 months.”

Glenn Hughes
Video Producer
Gordian



Fast forward your marketing!
1. Video is a great way to drive greater engagement with your audience

2. Start simple, don’t be intimidated, but get creative!

3. Consider video to support your website, thought leadership, outbound campaigns

4. Add video to your workflows and use video analytics to qualify engaged leads faster

https://embed.vidyard.com/share/2cqYCZcwJTRX3bQPhv97Sq?custom_id=cAbzZqMtRYPGJBbv62zwGV


Thank You!
Go Fast Forward Your Marketing Strategy with Video!

Tyler Lessard
VP Marketing, Vidyard
@TylerLessard
tyler.lessard@vidyard.com
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