Fast Forward

Your Marketing Strategy with Video



https://embed.vidyard.com/share/2cqYCZcwJTRX3bQPhv97Sq?custom_id=cAbzZqMtRYPGJBbv62zwGV

Tyler Lessard

VP Marketing, Vidyard
@TylerLessard

More than just
video hosting

Generate and close more deals with the
video platform trusted by the fastest

growing companies.

Watch the Video

VIDEO MARKETING

Break through
to buyers

Capture attention with Interactive

CTAs and Video Personalization.

Put your video to work =

VIDYARD FOR SALES

Connect, convert,
and close with video

Record and send videos in just a

few clicks to close more deals.

Tell me how —»

VIDYARD GOVIDEO
Free personal video
messaging

Connect with prospects,

customers, and team members.

Install now —»




People love video.

75% 20 Billion

of all Internet traffic is
now streaming video

content. This number is

SX

video views happen every day on Facebook reported that

Facebook and SnapChat alone. audiences gaze 5x longer

at video content in their

expected to rise to 82% Another 1 billion hours of video are feed compared to static

by 2022. watched every day on YouTube.

content.
- Cisco, 2018

- Facebook, 2018

People are choosing to engage with video: it's now an expected medium.
Our love of video doesn't stop when we enter the workplace...


https://youtube.googleblog.com/2017/02/you-know-whats-cool-billion-hours.html

Video works for business.

950%

of customers report that

video makes them more

confident when making

buying decisions.

70%

of marketers report that video is
the most effective content type for
converting potential buyers.

82% report they plan to increase
their investments in video year-

over-year.

3X

Top teams see 3x higher
engagement when using
video for sales outreach.

On average, email

response rates increase by
26%.

Video helps marketing and sales teams connect with more

buyers.

But is it just a fad? WHY exactly is video so effective?



The 4 E’s of video.

1. Engaging: We're hardwired to engage in storytelling
2. Emotional: Opportunity to invoke emotional responses
3. Educational: Most people self-identify as visual learners

4. Empathetic: Powerful way to develop trust and human empathy

Using Video for Better Demand Generation:
Why, What, How?
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But... but... but...

* Video is too expensive and too difficult produce
* Video s just for advertising and YouTube
* |t's too difficult to drive direct conversions from videos

e My primary marketing and sales tools don’t support video
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Using Video for Better Demand Generation:
Why, What, How?

It’s time to change our perception of video and the role it can play!
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News and Highlights from Unleash 2019

¥ 4 g

Welcome to Unleash! Keynote Recap - Customer O... Recap: Top Takeaways from U...

View All

Unleash Your Sales Potential: POV

Omnichannel Selling with Ric... Automating Intelligence with ...  Hit the Gong: Call Recording ... Press Send(oso): One-Click Di...
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Using video for a big impact.
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Using video for a big impact.

1) Marketo Prodcts Solutions Why Marketo Resources Company % logn Q
One Platform. Every Engagement. . Website: Explainers, product demos,

Any Channel. customer stories, facility tours, etc.

Build Brand. Drive Revenue. Prove
Impact.

The world's leading engagement platform
for the modern marketer.

Learn more

Ny '
®
Watch a 4 minute demo

WATCH A 4 MINUTE DEMO

Complete the form onithe right to watch all videos

WMarketo"  poduess  Soluons hyMarketo  Resources

11) Marketo’

An Adobe Company




. Website: Explainers, product demos,
customer stories, facility tours, etc.

. Social + Inbound: Interviews, POVs,
customer stories, thought leadership

www.vidyard.com/chalk-talks



http://www.vidyard.com/chalk-talks

Using video for a big impact.

. Website: Explainers, product demos,
customer stories, facility tours, etc.

\ . Social + Inbound: Interviews, POVs,
T . customer stories, thought leadership

. Emails and Nurtures: On-demand
webinars, educational videos, promo’s

g 7
Watch the Video



Using video for a big impact.
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o <) . Website: Explainers, product demos,

Science is challenging

> W v v A | customer stories, facility tours, etc.

. Social + Inbound: Interviews, POVs,
customer stories, thought leadership

. Emails and Nurtures: On-demand
webinars, educational videos, promo’s
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. Outbound Campaigns: Engage audience in
storytelling then drive to main CTA

POINT
OF VIEW

CRAIG ROSENBERG
Chiaf Anatyst & Co-Foundor, TOPO
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Using video for a big impact.

. Website: Explainers, product demos,
customer stories, facility tours, etc.

. Social + Inbound: Interviews, POVs,
customer stories, educational series

IM EAGER ABOUT . Emails and Nurtures: On-demand
webinars, educational videos, etc.

CREATING COOL WORK

. Outbound Campaigns: Engage audience in
storytelling then drive to main CTA

. Sales Effectiveness: Demonstrations,
follow-up on new leads, FAQs

www.vidyard.com/GoVideo
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Beyond the Video:

In-video calls-to-action for conversion.

Click link at end

uSi ness to download.

G®&RDIAN’

Post-Roll CTA Button

I U m u VQ te - Get access to video

content - starting now
a Schedule a
I Meeting with
Aidan

Whiteboard Wednesdays Read Our Latest Whitepaper

vd
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Choose Your Own Path

Pre-Roll Form



Beyond the Video:

Video and viewer analytics.

Visitors

| Show Views by Player ()
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Sunday, Feb 3, 2019
@ YouTube: 0
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I vidyard Il YouTube

Feb5

Combined Viewers

(] Show attention span

6/25/2018 - annie.offerman@classix.com: Product Overview Boulder CO, US

6/25/2018 - heba.dasilva@beliebable.com: Homepage Video Toronto ON, CA

Seen >3 Times
2:24 - 2:58

6/25/2018 - nicolaus.renee@ Toronto ON, CA

6/25/2018 - nicolaus.renee@milleniumf.com: Tour Video Vancouver BC, CA

Who? What? How Long?




GORDOIAN

“Job Order Contracting 101” gated video series

What is Job Order
Contracting?

This free video series covers everything you need to know about Job
Order Contracting:

= What it is, how it works, the major benefits

« How it compares and compliments other construction delivery
_JOb Ordef methods

! i * What to consider when deciding if it's the right method for you
cseroiAN . (Contracting 101 _ g e ner ¢
= Job Order Contracting success stories across the country

= How to set-up and access a Job Order Contracting program

REGISTER NOW

Click link at end
to download.

..
DAVID CLARI d
s8oc. VP, Facilities, Col cti esign =
ickson Health System £l B IAN" G®RDIAN®

11

By taking a thoughtful approach to the
content, analytics and promotion, we
turned an educational video series into
more than $20M in pipeline in less
than 6 months.”

Glenn Hughes

Video Producer
Gordian



Fast forward your marketing!

1. Video is a great way to drive greater engagement with your audience
2. Start simple, don’t be intimidated, but get creative!
3. Consider video to support your website, thought leadership, outbound campaigns

4. Add video to your workflows and use video analytics to qualify engaged leads faster

Click link at en -l
todownload. (RGP
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Using Video for Better Demand Generation:
Why, What, How?
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Thank You!

Go Fast Forward Your Marketing Strategy with Video!

Tyler Lessard

VP Marketing, Vidyard
@TylerLessard

tylerlessard@vidyard.com
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